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Our Mission

CANNALAND is a unique platform that will enable worldwide businesses to
operate virtually within one domain without boundaries and without
constraints of the unique localized regulations that exist. This opens the
landscape for the globalization of current and future cannabis brands while
providing major consumer products, beverages and related other products
looking for a way to enter both the cannabis market and a metaverse
platform to establish and build their brands.

CANNALAND'S Metaverse

Will be the world’s first dedicated place where cannabis enthusiasts
and the canna- curious come together as a community of one.

OUR SOLUTION

Platform and Ecosystem

CANNALAND will deliver a robust B2B and B2C Metaverse experience with

a unique and integrated ecosystem.
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Web 2.0

Online entry to cutting edge, immersive
technologies  that enhance  user
experiences.
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Entertainment WE

CANNALAND will offer interactive and
immersive experiences that take the
audience to a level that far surpasses
its physical world counterpart.

Business Services xg

From legal, brand marketing, and
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finance to payment solutions, testing
services, and agriculture, CANNALAND
is open to a wide variety of business
services.

Virtual Land %ﬁ

Residence and commercial properties
will be available to develop within
virtual neighborhoods and commercial
zoned areas.
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Retail Branding =

Virtual retail venues on Main Street
where companies and brands can
showcase their products to consumers.
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Education ﬂ >

CANNALAND will build a curriculum
using the top cannabis science and
research from leading universities.
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Matt Morgan
Co-Founder

Mark Bonner
Chief Executive Officer
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Chief Technology Officer
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OUR ADVANTAGE

Benefits

CANNALAND is the world’s first Cannabis platform that supports both B2C
and B2B components.

e The consumer/B2B model creates a 360-degree immersive experience
where businesses, services, product, and other appealing digital
lifestyle items surround the consumer encouraging them to participate
and transact.

*« No geographic boundaries exist so CANNALAND creates a truly worldly
universe of commercial opportunity.

* The Metaverse presents a unique opportunity to develop and promote
products before introduing them in the physical world.

* Allows for conversational marketing and immersive experiences that
help move the needle for participating brands.

THE TECHNOLOGY

Web 2.0 to Web 3.0
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CANNALAND bridges the best of Web 20 and Web 3.0, creating
opportunities and engagement in the world's first comprehensive
cannabis-focused platform.

* Bestin breed technology

+ Payment platform

. Limitless content integration opportunities

e Seamless migration from Web 2.0 to Web 3.0
* Endless Possibilties

Contact

Bank Lane & Bay Street,
@ Suite 205A - Saffrey Square @ cannaland.xyz

Nassau, Bahamas
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Additional Resources
INSTAGRAM
TWITTER

TELEGRAM

DISCORD

PRESS & MEDIA

CANNALAND.XYZ



https://www.instagram.com/thecannaland
https://twitter.com/thecannaland/
https://www.cannaland.xyz
https://cannaversetech.io/press/
https://t.me/thecannaland
https://discord.gg/cannaland
https://www.cannaland.xyz

